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Letter

From Our CEO
PMI Worldwide’s (PMI) mission is to revolutionize the way
people enjoy food and beverage everywhere. Despite the
significant disruption to global business and society in 2020, we
stayed focused on bringing this mission to life. We prioritized
what matters most: supporting our employees around the world,
focusing on our values, reinforcing our commitment to
excellence in execution, and elevating social and environmental
responsibility in everything we do.
We have set big ambitions for our company and made
significant progress in 2020. PMI’s contract factories are
leaders in the industry in more ways than one. Many of our
largest factories reduced their environmental footprints in
2020, and five of them have on-site solar installations. Several
factories achieved A grades for social compliance this year, with
97% of our suppliers achieving B grade or better.
This year was also our most charitable ever. We exceeded our
commitment to donate 1% of the prior year’s net income in cash.
We also donated more than 100,000 products, primarily to
healthcare workers and emergency personnel. We expanded the
range of our giving to help those most affected by COVID and
other disasters and to support critical efforts to protect
the planet.

Looking forward, I have established sustainability as one of
our company’s priorities. PMI’s products are all reusable and
intended to provide environmental benefits by eliminating the
need for single-use disposables. This is important, but we know
there is more we must do. With this report, we announce our
environmental goals for the next several years, bringing PMI in
line with the world’s leading companies. We have set
science-aligned emissions reduction targets intended to drive
transformation in our supply chain, and we will expand the use
of recycled materials throughout our products.
I remain grateful for our people’s commitment and
adaptability and inspired by our suppliers and customers’
bold ambitions. We recognize that our business growth this
year comes with the ongoing backdrop of a global pandemic,
unprecedented unrest, strained global relations, and a planet in
crisis. We know 2021 will continue to challenge all of us to join
together to create a better world. PMI will be doing everything
we can to support our employees and our customers in meeting
their objectives. We hope you’ll join us.

Bob Keller
CEO - PMI Worldwide
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Letter

From Our Global Head of CSR
PMI Worldwide was created under the principles of
sustainability, community, and integrity. Today, our entire
company is guided by five core values, the first of which is to
Create a Better World. This value permeates throughout
PMI and provides essential guidance to our corporate
responsibility strategy.

Finally, we prioritize measurement and transparency. We
conduct monthly reviews of social and environmental data from
our suppliers, quarterly business reviews on key performance
indicators, and annual public reporting of our performance and
progress toward goals. Doing so holds us accountable to each
other and our customers.

We are embedding four main tenets for corporate responsibility
at PMI. First, we exemplify our values in everything we do. Our
values are the foundation of the way we do business and how we
approach our responsibility to people and the planet. We expect
and reward performance based on these values.

These tenets are what makes PMI best-in-class for corporate
responsibility for companies in our category and of our size.
We are proud of the progress we have made and ready to tackle
the challenges of the future.

Next, we emphasize accountability for our CSR performance.
Our principles and approaches are integrated throughout the
business and owned by business unit, functional, and local
leadership alike.

Emily Cichy
Global Head of CSR - PMI Worldwide

We also build deep relationships with our customers, partners,
suppliers, and industry to drive more meaningful outcomes. Our
suppliers and customers are clear on our priorities. They play a
critical role in achieving our goals, as we do in theirs.
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About

Our Business
PMI Worldwide is a global leader in designing, marketing, and manufacturing food and beverage
solutions for busy lifestyles. Our flagship Stanley® and Aladdin® brands have been sold throughout the
world for over 100 years. In addition to our owned brands, PMI creates durable food and beverage
containers for some of the world’s leading brands and retailers.
Our mission is to revolutionize the way people enjoy food and beverage everywhere. We take a
customer-centric approach rooted in our global values. Our more than 600 employees in five countries
are driven by a passion for responsible consumption. They are committed to creating a better world
while producing beautiful, reusable, and functional products built to last a lifetime of adventure.

Our Values
Create a
better world.

Go big.

One team.

Own it.

Win and
celebrate.
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Corporate

Responsibility at PMI
Corporate responsibility at PMI Worldwide is embedded in the values that drive our company. We expect our sustainability and social
responsibility goals to be as ambitious as our expectations for our company’s financial performance. Our durable products set the stage
for our commitments: to be stewards of the natural environment, to support and inspire our workforce, and to serve our communities.
Our corporate responsibility performance is formally evaluated and managed at multiple levels in the organization, guided by internal
and external goals. Several individuals, including members of our global executive leadership team, are compensated and incentivized
based on key performance indicators representing our corporate responsibility performance. Informally, every employee is accountable
for helping achieve our leading value – Create a Better World.

Create a
better world.
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PMI Worldwide’s

Environmental Goals
PMI Worldwide established ambitious environmental goals in 2020 that are aligned with scientific guidance and
represent areas of most significant impact for our business. We track our progress quarterly and provide annual
reporting on our efforts toward achieving these goals.

Champion Reusability
Solutions For All

Source Sustainable Materials
For Products And Packaging

Reduce Greenhouse Gas
Emissions In Our Supply Chain

PMI will partner with customers, retailers, and industry
to identify and solve barriers to reusable adoption
through innovation and collaborative solutions.

All material procured for use in PMI-developed products
will include at least 25% recycled content by 2025. 1 All
paper fiber procured for use in primary and secondary
packaging will include at least 50% recycled content
and/or achieve sustainability certification by 2025. 2

PMI aims to reduce absolute Scope 1, 2, and 3
greenhouse gas 3 (GHG) emissions by 50% by 2030 from
a 2018 base year. Factories cumulatively representing
at least 85% of annual spend will have environmental
improvement plans in place by 2022.

PMI creates beautiful, functional, and durable products meant

PMI is committed to increasing the use of recycled materials in

We believe that business plays an essential role in reducing

to eliminate the need for disposable single-use items. We intend

our products and optimizing the sustainability of materials used

greenhouse gas emissions that are driving global climate change.

to be champions for reusability solutions by building innovative

in our packaging. We intend to be part of the solution to driving

Most of PMI’s environmental footprint is emissions associated

products and collaborating with customers and industry to

a marketplace for recycled and sustainable materials and

with the manufacture and transport of our products. We have set

address behavioral and infrastructure challenges to the

encouraging the expansion of recycling infrastructure to meet

an ambitious, science-based target for emissions reductions in

widespread adoption of reusable containers.

industry needs.

these categories and expect our suppliers and factories to play a
vital role in meeting these goals.

1

Materials in scope include stainless steel, plastic, ceramic, and glass. PMI-developed
products in scope include Stanley®, Aladdin®, and many branded products intended
for major retail outlets. Scope includes new products and any new manufacturing
runs of previous-to-market products.

2

Sustainability certifications include Sustainable Forestry Initiative (SFI),
Forest Stewardship Council (FSC), and Programme for the Endorsement
of Forest Certification (PEFC), among others.

3

Scope 3 GHG emissions categories included in this target are: purchased goods and
services, upstream transportation and distribution, downstream transportation and
distribution, waste, fuel-related activities, business travel, and commuting.
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Supply Chain
PMI Worldwide seeks suppliers and factories that share our values and high expectations for social and environmental
performance. Our supply chain commitments are guided by the PMI Code of Conduct which sets forth supplier
requirements for ethics, social and environmental compliance, health and safety, and transparency. Our major suppliers
are rated quarterly on their performance against these and other standards, and when we identify an issue, we partner
with the factory to correct it. Our largest suppliers, cumulatively representing over 95% of our annual production spend,
are expected to provide monthly reporting on key social and environmental performance indicators.

One team.
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Supply Chain
Reducing Our Environmental Footprint
PMI has a long-term commitment to reduce greenhouse gas emissions. As a designer and producer of consumer
goods, the majority of our environmental footprint is emissions associated with the manufacture and transport of
our products. We work closely with our suppliers to ensure continuous environmental improvement.
We have two main priorities to reduce or eliminate greenhouse gas emissions in our supply chain:

1. Reinvent Resource Use At Factories
In 2021, we have set a target that factories representing at least 85% of PMI’s annual
manufacturing spend will have multi-year environmental improvement plans in place.
We actively encourage investments in energy-saving production technologies and on-site
renewable electricity, as well as waste and water reductions.

6%

18%

2.8M

increase in overall
greenhouse gas emissions

decrease in greenhouse gas
emissions associated with
shipping

of solar energy produced by
contract factories

2. Create Efficiencies In Shipping
We work closely with our factories and logistics providers to optimize our shipping through
efforts including improving container utilization, evaluating transportation options based
on environmental impacts, and optimizing our distribution center locations worldwide.

kWh

Annual Greenhouse Gas Emissions
40,000
35,000

In 2020, PMI’s overall greenhouse gas emissions, including scopes 1, 2, and 3, increased by 6% from
2019, largely due to business growth. Emissions increases associated with manufacturing were partially
offset by reductions in shipping emissions and electricity in offices.

3,302
6,495

30,000

Shipping

4,045

25,000
20,000

30,121

31,621

35,266

15,000

As we look to make progress on our long-term emissions reduction goals, we are partnering with our
largest factories to establish robust environmental improvement plans that will focus on energy
efficiency and renewable electricity. We will be including environmental key performance indicators
in our quarterly evaluations with these factories starting in 2021.

Contract
Manufacturing

10,000

PMI
Operations

5,000

2,200

2,239

1,745

2018

2019

2020
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Supply Chain
Improving Social Compliance
PMI works closely with our suppliers to ensure that our high standards for social compliance are consistently
achieved. Factories are closely monitored by PMI staff and are routinely audited. Factories must also report monthly
metrics to ensure that PMI and its suppliers have an on-going understanding of factory conditions. We review social
responsibility performance alongside quality, price, lead times, and other traditional performance characteristics
during quarterly meetings with our major suppliers.
Our active factories consistently perform strongly. In 2020, 12% of our factories achieved A grades and 97% of
factories achieved a B grade or higher on their social compliance audits. Based on current plans, we expect several
additional factories to achieve A grades during 2021.

100

%

of suppliers screened using
strict environmental and
social criteria that go
beyond legal requirements

12

%

of factories achieved A grades
on social compliance audit

97

%

of factories scored B grade or
higher on social compliance
audit

99

%

of spend with factories
providing monthly social
compliance data

96

%

of spend with factories
providing monthly
environmental data
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Supply Chain
Elevating Diversity and Inclusion in Our Supplier Network
PMI believes creating a more inclusive supply chain will bring new ideas, capabilities, and innovations to our
business and the world, thereby contributing to economic growth and market expansion. In 2020, we introduced
our supplier diversity commitment wherein we committed to expanding our network of relationships with
certified businesses that are at least 51 percent owned and operated by women, persons with disabilities,
minorities, veterans, and/or LGBTQ persons.
This year we established our commitment statement, conducted a baseline assessment for 2019, and
introduced supplier diversity considerations into the sourcing process for contracts both big and small.
In 2020, our spend with certified diverse suppliers and socio-economically disadvantaged small businesses
totaled 2.5% of our total spend with U.S.-headquartered businesses. We will work to increase this percentage
through outreach to current un-certified suppliers and identifying opportunities with new partners.
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Products
PMI creates beautiful, functional, and durable products that last a lifetime. Each product is designed to help
customers eliminate the need for single-use disposable drinkware or food packaging. But we don’t stop there.
We aim to continuously improve our products throughout their lifecycles, starting with three main priorities.

Championing Reusability

Increasing Recycled Content Materials

Optimizing Packaging

The reusability of our core products provides
significant environmental benefits. We want
to help people all over the world make
reusable choices by addressing the many
technical, behavioral, and infrastructure
challenges that can inhibit the widespread
adoption of reusable containers.

Our products are primarily made of four
different materials – stainless steel, durable
plastic, ceramic, and glass – which have different
properties, production processes, and availability
of recycled alternatives. We intend to be part
of the solution to driving a marketplace for
recycled content by increasing recycled
materials throughout our product lines.

Our objectives include minimizing packaging
material inputs and optimizing container
utilization. We then work to increase the
sustainability characteristics of the remaining
packaging by utilizing recycled content and/or
certified materials.
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Products

29 SKUs

85%

ICEFLOW

with recycled content
across PMI brands in 2020

of active SKUs with
no plastic polybags across
PMI brands in 2020

jugs and tumblers use
recycled plastics made
from discarded fishing nets

™

Pour Over
reduces waste by
eliminating need for paper filter
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Workforce
PMI fosters a culture of innovation, teamwork, and employee fulfillment throughout our values-centered company.
We strive to support our global employees with flexibility and empowerment.

Building a culture of purpose and growth

Leading with empathy

We work to support and empower our employees to do their most meaningful work. We recognize each
employee has unique goals. We do our best to help them succeed by offering flexibility, robust benefits,
mentoring, development opportunities, and performance feedback focused on growth.

We strive to lead with empathy, a quality that has driven our strategy for adapting to our workplaces’
changing dynamics. We offer flexibility, support, and resources to our global teams and regularly send
pulse surveys to identify emerging needs. This feedback mechanism has led PMI to provide additional
resources to employees, including dedicated no-meeting blocks, childcare resources, and on-going
support for health and wellness.

Enhancing belonging
We believe that diversity of people and perspectives is critical to our company’s success. We strive to
integrate diversity, inclusion, and belonging throughout our employees’ journeys. We are focused on
increasing diverse representation and inclusivity across the company through a dedicated focus on
recruitment and engagement.

Global
Employees

Global
Leadership

U.S.
Employees

Throughout the rapid changes of 2020, we have continued to prioritize our company value of Win and
Celebrate, where we create space (whether virtual or in-person) to recognize our employees’ successes.

U.S.
Employees

Win and
celebrate.
42 % Male
58 % Female

54 % Male
46 % Female

44 % Male
56% Female

2020 Employee Composition 4

74 % Non-Minority
26% Minority

4

Global employees represent office-based employees in eight locations around the world and excludes
employees working in PMI-owned factories. Leadership indicates Director level or above.
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Community
PMI has a long history of giving back to the communities in which we live and work and
supporting causes important to our employees. We do this in a myriad of ways.

s

150+

In 2020, we surpassed our commitment to donate 1% of the prior year’s net income in cash. We also
donated more than 100,000 products, primarily to healthcare workers and emergency personnel.

organizations receiving
cash or PMI products

tion

Our approach to social impact in 2020 focused on the critical issues facing communities, particularly the
health and economic effects of COVID. We shifted much of our giving to address immediate needs
by donating masks and personal protective equipment, providing reusable containers to healthcare
workers and first responders, and elevating our cash giving to help communities access food services
and COVID-relief support.

rva

products donated to first
responders and essential
workers

2020

se

75,000+

on

We actively identify opportunities
where the power of PMI and our brands can play a meaningful role in engaging
consumers or advancing a cause.

re

%

Cause Activations and Voice

tu

C

We encourage our employees to invest time and energy into
their communities and the causes about which they are passionate. All employees are
eligible for eight hours of paid time off for volunteering.

Na

27

Volunteering

of prior year’s net income
before taxes donated to
charitable organizations

ice

We frequently provide Stanley ® and Aladdin ® products
to charitable organizations and communities in need for their constituents, fundraisers,
events, staff, or volunteers.

42%

Product Donation

1.3 %

rv

Our corporate giving is driven by an internal pledge to donate
at least one percent of the prior year’s net income to charitable organizations each
year. These organizations primarily focus on nature conservation, food security, and
local services.

Community Se

Philanthropy

Financial Donations
by Giving
Category

Fo

u
c
e
od S

y
t
i
r

31%
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About

This Report
We are committed to providing an annual account of our performance
and progress in key areas of corporate responsibility. Our reporting is
informed by the various frameworks used to guide and evaluate company
performance. These include, but are not limited to, the Global Reporting
Initiative (GRI), CDP, Sustainability Accounting Standards Board (SASB),
Taskforce for Climate-related Financial Disclosure (TCFD), United Nations
Sustainable Development Goals (SDGs), and others.

This report represents our impacts, progress, and results towards
achieving continuous improvement in our environmental and social
performance. We are also committed to the continued improvement,
accuracy, and completeness of our social and environmental reporting.
Unless otherwise stated, data in this report represents the company’s
fiscal year 2020, which equates to the calendar year 2020.

Own it.
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Data Table
Emissions

2018

Scope 1 emissions (metric tons CO2e) 2
Scope 2 emissions (metric tons CO2e) 2, 3

1

2019

1

2020

Social Compliance

1

11

1

1

971

764

761

Percentage of active factories achieving A grade or B grade

9%

Female, percentage of U.S. workforce

57%

56%

Female, percentage of China Asia Pacific workforce

70%

70%

Female, percentage of leadership (director and above)

51%

46%

Minority, percentage of U.S. workforce

29%

26%

2.1%

2.5%

1.3%

1.3%

5,509

3,596

2,398

Downstream Transportation and Distribution

986

449

904

Fuel-related Activities

107

1,331

1,446

1,731

1,280

1,273

120

349

152

1,048

592

661

38,816

37,905

40,313

Percentage Change Year to Year

- 2.3%

6.4%

Supplier Diversity

Percentage Change from Baseline Year (2018) 6

- 2.3%

3.8%

Percentage of U.S. spend with certified diverse suppliers 11

3.35

4.00

Commuting 5
Total Emissions, All Scopes (metric tons CO2e) 2

Emissions per 10,000 production units 7

3.92

1

25%

32,717

Business Travel

2020

12%

29,544

Waste

1

5%

28,333

Upstream Transportation and Distribution

2019

97%

Percentage of factories improving social compliance grade

Purchased Goods and Services 4

1

94%

Percentage of active factories achieving A grade

Scope 3 emissions (metric tons CO2e) 2

2018

Workforce 10

Community Engagement
Charitable donations (cash, USD) as percentage of net income

Electricity
1

Total electricity, including owned and contract operations, allocated to PMI (kWh)
Electricity from renewable sources, allocated to PMI (kWh) 9

8

37,377,051

42,184,229

46,051,167

738,990

930,019

801,216

2
3

4
5

Percentage of electricity from renewable sources
Total electricity generated by suppliers from renewable sources (kWh)

2.0%

2.2%

1.7%

1,310,571

3,444,663

2,801,765

6

7
8

9
10

11

PMI’s fiscal year runs from January 1 to December 31. All data reflects the fiscal year unless otherwise noted.
Greenhouse gas emissions are measured and calculated according to the principles in “The Greenhouse Gas Protocol: A Corporate Accounting and Reporting Standard,” as well as referencing IPCC and US EPA guidelines.
2020 Scope 2 (electricity) includes corporate offices, owned factories, and home office energy use due to temporary remote work associated with COVID. Home office energy was estimated by applying country-specific average
home office energy consumption estimates to the number of employees who worked remotely for a portion of the year.
Purchased Goods & Services has been re-stated for 2019.
Commuting emissions increased in 2020 due to our first accounting of a bus fleet used to transport factory workers to our owned factories in Brazil. Office worker commuting declined due to COVID-related
work-from-home-requirements.
PMI’s greenhouse gas emissions reduction goal includes Scope 1, Scope 2, and Scope 3, including purchased goods and services, upstream transportation and distribution, downstream transportation and distribution, fuel-related
activities, waste, business travel, and commuting. The baseline year is 2018.
Emissions per unit is a calculation of total emissions divided by the number of units produced, normalized by a factor of 10,000.
Total electricity includes the electricity consumed for all PMI operations, including offices, owned factories, and our largest contract factories. For contract factories, electricity use has been adjusted to reflect only the amount of
electricity properly allocated to PMI production.
Electricity from renewable sources includes the electricity generated by on-site solar electricity systems for all owned and contract factories, adjusted to reflect the amount of electricity properly allocated to PMI production.
In 2020, we introduced a new, global human resources system, in part to increase data access and transparency. As a result, 2019 data listed here represents workforce composition as of August 2020. 2020 data represents
workforce composition as of December 31, 2020.
Certified diverse suppliers include those holding nationally-recognized certifications as being at least 51 percent owned and operated by women, persons with disabilities, minorities, veterans, and/or LGBTQ persons, or
socio-economically disadvantaged small businesses.
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